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HAMPTON HOTELS OPENS 17 NEW PROPERTIES IN JUNE 2009
BRAND SURPASSES RECORD MONTH SET IN MAY

McLean, VA., July 30, 2009 — Hampton Hotels (www.hampton.com), the international brand of

nearly 1,700 mid-priced Hampton Inn, Hampton Inn & Suites, and Hampton by Hilton hotels, today
announced the opening of 17 new properties during June 2009, aggregating 1,514 new rooms. This
represents the largest month of openings thus far in 2009. The new openings include nine Hampton Inn
hotels and eight Hampton Inn & Suites properties, as well as one Hampton Inn by Hilton located in
Canada. All openings are franchised, newly constructed hotels.

“The number of hotel openings we experienced in June is further proof of the Hampton brand’s
strength, both for franchisees and travelers,” said Phil Cordell, Global Head, Hilton Focused Service and
Hampton Brand Management. “Our core values, such as a dedicated owner’s support team for franchisees
and 100% satisfaction guaranteed for guests, show our ongoing dedication to each of these important
groups.”

The 17 new Hampton Hotels opened in June 2009 are:

Hampton Inn Hotels - USA Open Date | # of Rooms
Alpine, TX 6/2/09 64
Defiance, OH 6/4/09 76
Elkhorn, WI 6/4/09 64
Kingsland, GA 6/5/09 78
Greenville, NC 6/8/09 100
Brighton, CO 6/9/90 76
Ringgold/Ft. Ogelthorpe, GA 6/22/09 78
Evanston, WY 6/23/09 73
Hampton Inn by Hilton Hotels - Canada Open Date | # of Rooms
North Bay, ON, Canada 6/25/09 102
Hampton Inn & Suites Hotels -USA Open Date | # of Rooms
Wichita/Northeast, KS 6/5/09 102
Yonkers, NY 6/9/09 150
Palestine, TX 6/10/09 80
Fairbanks, AK 6/10/09 101
Fort Lauderdale/West-Sawgrass/Tamarac, FL 6/12/09 113
Pine Bluff, AR 6/16/09 80
Plattsburgh, NY 6/16/09 94
Grafton, WI 6/30/09 83
TOTAL: 17 Hotels 1,514 Rooms




Complimentary amenities are another way that Hampton Hotels offers value for guests, and
ultimately deliver satisfaction to franchisees. The free On the House® hot breakfast, with rotating menu
of hot breakfast items such as biscuits with gravy and pancakes, give guests a variety of ways to start their
morning. Free high-speed internet access in all guest rooms and public areas keeps business and leisure
travelers well connected while on the road. Finally, all aspects of a guest’s stay are backed by the brand’s
100% satisfaction guarantee which was the first of its kind in the industry.

About Hampton Hotels

Hampton Hotels is a part of Hilton Hotels Corporation, a leading global hospitality company, with more than 3,300 hotels and
550,000 rooms in 77 countries and territories, including 130,000 team members worldwide.

The company owns, manages or franchises some of the best known and highly regarded hotel brands including Hilton, Conrad
Hotels & Resorts, Doubletree, Embassy Suites Hotels, Hampton Inn, Hampton Inn & Suites, Hilton Garden Inn, Hilton Grand
Vacations, Home2 Suites by Hilton, Homewood Suites by Hilton and The Waldorf=Astoria Collection.

For more information about Hampton Hotels, please visit hampton.com/pressandmedia.

Follow us on Twitter at www.twitter.com/HamptonFY1.




